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‘SALESMAN’ MosT HONORED 
PLAY IN THEATRE HISTORY! 


y Te ° “Death of a Salesman” is the most honored 








play in the recent history of the theatre. It has 
Now A Stanley Kramer Hit! 


won the Pulitzer Prize, the N. Y. Drama 
Critics Circle Award, the Theatre Club’s Gold 
“Death of a Salesman,” in its film form, is Stanley Kramer's greatest production, topping 


Medal, the Newspaper Guild’s Front Page 
Award, the American Theatre Wing’s Antoi- 
nette Perry Award and the Donaldson Award. 


in audience and critical acclaim even such triumphs as ‘‘Champion,’’ ‘‘Home of the 


Brave,’ “The Men” and ‘‘Cyrano de Bergerac.’’ Capitalize on the Stanley Kramer repu- 


3. 


tation for the best in screen entertainment! See page 8 of this pressbook for the attention- , 
getting 4-day “Kramer Hit Contest,’’ as well as the suggested newspaper editorial. In * Make sure that everyone in your town knows 
6 
addition, obtain stills from the Kramer hit pictures listed above and use them, along with about the “Death of a Salesman” awards be- 
fore your playdate. Stress these honors in your 
A i 
ads, in publicity and your lobby. Follow 


through with the other suggestions on these 


stills from ‘‘Death of a Salesman,”’ in an arresting advance lobby display! Plant the news- 
paper editorial suggested on page 8, as well as the Stanley Kramer publicity story on 


page 11. The newspaper and magazine ‘‘quotes”’ on the picture, as well as local reviews 
pages to make your patrons aware that “Death 


of a Salesman” is the most extraordinary mo- 
tion picture of 1952! 


and the New York and Los Angeles reviews (printed on pages 6a and 7a of the adver- 
tising section) can be used effectively. 
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PRIZE COMMITTEE MERCHANDISING PERSONAL MESSAGE 


Let your patrons know about “Death of a Salesman” 


Stress the number of awards accorded the Ask one of the leading manufacturers or F pn mi 
ey i with a special “letter from the manager” (below). The 
stage version of “Death of a Salesman” by merchants in your town to link his product é 
: Pecans ce same copy might be used in lobby displays and heralds. 
arranging a local award for the film. Select or service with “Death of a Salesman” in 
a committee of local personalities and cooperative advertisements and window It is with great pride and pleasure that we announce the local 
: A ap : f premiere, at the .... Theatre, of the long-awaited motion picture 
screen the picture for them. Then arrange displays. Use tie-in copy like the following: version of “Death of a Salesman.” 
: ze As you know, “Death of a Salesman” won the Pulitzer Prize, 
to have the committee present an award The Most Honored Play care Now a Mag- the N. Y. Drama Critics Circle Award and many other prizes as 
: : ; ‘ . . . i ee one of the greatest plays in the history of the American theatre. 
for the picture. You receive it on behalf of nificent Motion Picture—‘Death of a Sales- Critics’ dnt: plsyoners: Sake Mailed “Death OF a Silesmina® “ac: oe 
Stanley Kramer and Columbia Pictures. man’... The Most Honored Jewels—Now unforgettable emotional experience. Now, at last, “Death of a 
i ; Salesman” is presented by Columbia Pictures as a production by 
in Elegant New Settings!” Please avoid Stanley Kramer, who made such great films as “Champion,” “Home 
: ‘ : of the Brave,” “The Men” and “Cyrano de Bergerac.” “Death of a 
direct or implied endorsement of any prod- Salesman” surpasses any of Mr. Kramer’s previous films. 


: The distinguished American actor, Fredric March, winner of the 

uct or service. Academy Award for “The Best Years of Our Lives,” is starred in 
“Death of a Salesman.” As Willy Loman, the salesman, Mr. March 

gives the greatest performance of his career. Willy’s wife, his sons 


and his neighbor are played, respectively, by Mildred Dunnock, 
Make up several thousand bookmarks Kevin McCarthy, Cameron Mitchell and Howard Smith, all of 


; ee a whom created the roles for the stage. 
stressing that “Death of a Salesman” won PLAY REVIEWS “Death of a Salesman” is certain to be one of the unforgettable 


the Pulitzer Prize as a play and is now one screen experiences of your life. I hope you will see it. I know you 
will enjoy it. 


of the great films of all time. Bookmarks If the stage version of “Death of a Sales- 

list Pulitzer Prize plays which have been man” was presented in or near your city, 

Bee oe ee ee ce eC ee ea amo NL 
able in book form. Among these list “You it and mount them on a 40” x 60” display 

Can’t Take It With You,” “Anna Chris- for your lobby. Use the copy line: “The . 

tie,” “Idiot’s Delight” and “A Street Car Pulitzer Prize-Winning Play Now a Great Ticket Handout 
Named Desire.” Stanley Kramer Motion Picture!” Get local 


play reviewers to review your picture. Be sure that everyone in your town knows that the 


Pulitzer prize-winning play is now a tremendous 
motion picture by distributing as many as possible 
of the ‘'$6.60 tickets”’ illustrated here in reduced 


size and available in mat form. 


oR es ee i 
























UIA 


your theatre, on opening day, copies of the If “Death of a Salesman” was played in 

original program given to stage audiences your town or vicinity, be sure to write to 1S | ee a 

who saw “Death of a Salesman” on Broad- the entire mailing list of the theatre where NOW A TREMENDOUS MOTION PICTURE _ 09 

way, or in your own town or a neighboring it played. It might be well to revise the let- oe an eon me : sire 

community. Use the programs and stills in ter suggested on this page to include ex- zeSS 

a later lobby display. cerpts from local reviews. DEATH OF A SALESMAN =" 

(VHVVMHC=“3 éTT tu iO@« MTT me rae Met 2-6 64" w See? FP) nn 
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BANTAM BOOKS SETS 


An unprecedented selling campaign is plugging both the 
film and the popular-priced reprint edition of the Pulitzer 
Prize play newly published by Bantam Books and dis- 
tributed throughout America by the Curtis Circulation 
Company. The Bantam Books organization is going. all- 
out in getting across the nation its “read-the-book-see-the- 
movie” message, via a drive which leaves ample room for 
the showman to tie in locally with the Curtis Circulation 
Company. Following is a mere listing of the many facets 
of the Bantam Books drive; full details can be found in 
the separate stories on this and the following page: 


° Book dealers alerted throughout the coun- 
try. 


¢ Display material, including tack cards, 
posters and streamers. 


¢ Cooperative dealer advertising campaign. 
¢ Drama editors’ direct mail promoticn. 


¢ College drama departments’ direct mail pro- 
motion. 


¢ Book reviewers’ promotion. 


¢ Theatre groups contacted by direct mail. 


Important! 


The Bantam Books edition of “Death of a Salesman” is 
being distributed by the Curtis Circulation Company, 
whose representatives have all been instructed to work 
closely with local showmen in mutually-beneficial promo- 
tions. Contact the Curtis Circulation representative near- 
est you—consult local telephone directory for his ad- 
dress and phone number or check with a large news 
dealer for the location of the nearest Curtis branch. Work 
out a campaign which covers everything suggested here, 
as well as angles which may fit your local situation. For 
best results, see the Curtis Circulation representative as 
soon as your playdate is set. 


| 


ATCA EM 


Free Streamer— 


Illustrated at the right in reduced size is the copy 
of a special window streamer for local printing 
and planting wherever Bantam Books’ popular- 
priced reprint edition of ‘‘Death of a Salesman’’ 
is sold. The streamer is 9” deep by 18” wide with 
room for your theatre and playdate imprint. Start 
work on this promotion item well in advance of 
playdate to secure maximum distribution around 
town—in book shops, drug and variety stores, 
newsstands, etc. Order this free window streamer 
mat now by writing direct to: Exploitation De- 
partment, Columbia Pictures Corporation, 
729 Seventh Avenue, New York 19, N. Y. 
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A BANTAM BOOK...25# | 


— 11° x14" TACK CARD 


Curtis Circulation Company is dis- 
tributing over 15,000 of the three- 
color 11” x 14” cards illustrated at 
at left in reduced size. The cards can 
be used as tack cards on newsstands 
or they can be used as display cards 
in the windows and on the counters of 
stores selling the Bantam Books ed- 
ition of “Death of a Salesman.” The 
cards include space for theatre im- 
print. Check with your local Curtis 
man and arrange for the cards to be 
imprinted or sniped with your credits 
before they are planted in retail out- 
lets. Offer the Curtis man some pic- 
ture stills (available at your National 
Screen Service exchange) to go along 
with the cards. 


' 22” x 28” POSTER 


Store and newsstand distribution of over 15,000 of the three-color, 22” x 28” window posters 
(above) will be undertaken by the Curtis Circulation Company. Consult local phone direc- 
tory for name and address of Curtis representative. Arrange with him to supplement the poster 


with stills from the picture, and your full credits. 


CO-OP ADS 


Bantam Books is supplying book retailers with 
material for advertising its reprint edition of the 
prize-winning play, “Death of a Salesman,” and 
has set up a budget for such ads. Local Curtis 
Circulation Company representatives can help 
reach the biggest book outlets in your town and 
urge them to go all-out in advertising “Death of a 
Salesman”—the book and the picture. 
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BOOKS IN LOBBY 


When you contact your local Curtis 
Circulation Company representative, 
see if you can arrange to sell the 
Bantam Books edition of “Death of a 
Salesman” in your lobby or from 
concession stand. Naturally, link the 
sale of the book with your forthcom- 
ing engagement of the picture. 





FILM-BOOK CAMPAIGN! 


s~ Bantam Book Gets Around 


DRAMA EDITORS 


Bantam Books is sending copies 
of its reprint edition to news- 
paper drama editors throughout 
the country. Accompanying the 
book is the news release printed 


below. 


¢ If local drama editors have not yet 
printed this story, arrange for its pub- 
lication with your playdate and thea- 
tre credits. 


¢ If story has already been printed, 
obtain a copy of the article for lobby 
display, using stills and credits. 


¢ Invite local drama editors to advance 
screening of the film, or to opening 
day, and arrange for early comment 
by them on the play, the book and the 
motion picture. 


® Send copies of this news release to 
editors of high school and college 
newspapers, educators, etc. 





COLLEGES 


Bantam Books is sending the heads of 
the drama departments of colleges 
throughout the United States copies 
of the book and the same communi- 
cation (below) which went to drama 


editors. Follow through by inviting local 


drama department heads and other 


key college personnel to showings of 


the movie. Ask them to boost the book 
and the movie with bulletin board dis- 
plays, classroom discussions and re- 
view contests. In addition, college 
book stores have been separately con- 


tacted for special displays. 


BOOK REVIEWERS 


Copies of the book, and the accom- 


panying news release (below), are be- 


ing sent newspaper and radio book 


reviewers throughout the country by 


Bantam Books. Follow through on this 
promotion in the manner suggested for 
drama editors, at left. 


For Your Information... 


“Death of a Salesman,” Arthur Miller's Pulitzer 
Prize play, will reach a new mass audience three 


years after its first Broadway performance with the 
simultaneous release of a motion picture version 
and a new pocket-sized ‘‘readers' edition." 

Bringing a modern classic like ‘Death of a Sales- 
man" to the huge audiences of the newsstands and 
movie theatres presented Stanley Kramer, producer 
of the film, and Bantam Books, publisher of the new 
edition of the play, with many problems. 

The publishers were faced with overcoming what 
many people feel is the greatest difficulty in reading 
plays—the fact that the richness of the dialogue 
alternates with the bare bones of stage directions. 
When this problem was presented to Arthur Miller, 
he undertook an extensive writing chore to clarify 
the stage directions and give them the emotional 
power of the dialogue. 

Instead of reading this: 

“Young Biff and Young Happy appear from 
the direction Willy was addressing. Happy 
carries rags and a pail of water. Biff, wearing 
a sweater with a block ‘S', carries a football." 
Readers of the Bantam edition will find this: 

“From the direction toward which Willy was 
speaking, Young Biff and Young Happy appear. 
They come springing onto the stage before the 
house, looking just as he remembers them. 
Happy has a baseball cap askew on his head, 
wears sneakers and rolled-up pants and an 
old shirt. Biff wears a sweater with a big 
block ‘S’ sewed on the chest and he is carry- 
ing a football which he keeps squeezing as 
though to locate himself in the world. They 
are both eager, overjoyed at seeing Willy, 
wishing for him to command them, and Willy 
is full of pride and pleasure as he gazes off- 
stage toward the car.” 


The directions in Miller's expanded form have 


already been compared to George Bernard Shaw's 
famous stage directions for his own plays, which, 
brilliant as they were, were given augmented values 
by his detailed descriptions of sets, character and 
indicated action. The new Bantam ‘‘Death of a Sales- 
man" has illustrations by Joseph Hirsch. 


Film goers will have a stimulating opportunity to 
compare the action and dialogue of the motion 
picture with the more detailed and expanded ver- 
sion of the Bantam Book. Produced by the Stanley 
Kramer Company for Columbia release, the screen 
version stars Fredric March as Willy Loman, with 
Mildred Dunnock re-creating the role she played on 
the Broadway stage. Also from the original Broad- 
way company will be Cameron Mitchell, Howard 
Smith and Don Keefer. Direction is by Laslo Benedek. 

“Death of a Salesman’ has created theatrical 
history on many fronts. It has been translated into 
twenty-six languages, has played throughout the 
world in countries including Germany, Austria, Nor- 
way, Denmark, Sweden, Switzerland, Belgium, Greece, 
Italy, Holland, England, Ireland, Argentina, Peru, 
Uruguay, and Israel. Plans are now underway for 
productions in Mexico, France and South Africa. Paul 
Muni starred in the play in England, and a Yiddish 
version played for two months in Brooklyn, during 
the winter of 1950-51. 

lee J. Cobb starred in the original Broadway 
version, which opened at the Morosco Theatre on 
February 10, 1949, and closed on November 18, 1950, 
after 742 performances. Mildred Dunnock played 
opposite him as Linda, Willy Loman's devoted and 
understanding wife. So demanding was the Loman 
role that Cobb was later succeeded by four other 
Willy Lomans—Gene Lockhart, Thomas Mitchell, Rob- 
ert Simonds and Albert Dekker. Thomas Mitchell 
starred in the National Company which played with 
brilliant success throughout the country; in Chicago, 
the play ran for twenty-two weeks. In the current 
road company Duncan Baldwin is playing the Willy 
Loman role. 

“Death of a Salesman" established a record in 
the number of awards bestowed upon it, among 
them the Pulitzer award, the New York Drama Critics’ 
Circle Award, The Newspaper Guild's Front Page 
Award, the American Theatre Wing's Antoinette Perry 
Award, the Donaldson Medal, voted by the actors 
and directors of the New York theatre, and the 
Theatre Club’s Gold Medal. It was the first play 
ever to be the selection of the Book of the Month 
club, distributed to the membership in book form. 








| 


She 


" 
e 


l 
i 


_— 





BANTAM LETS ‘EM KNOW! 


Bantam Books is using an extensive direct mail campaign to 
reach thousands of showmanship-valuable contacts throughout 
the country. In addition to the mailings described below—to 
drama editors, book reviewers and Little Theatre group leaders 
—special information about the picture and the book was sent 
to more than 800 different college educators in the country, in- 
cluding: 


e¢ 250 Department chairmen. 
¢ 503 English Department chairmen. 
¢ 139 Literary Criticism Department chairmen. 


The Little Theatre group postcard shown below was sent to 
2,456 leaders of amateur dramatic societies and other organi- 
zations interested in the American theatre. 


THEATRE GROUPS 


More than 2,000 Little Theatre groups around the country have 
been advised of the book-picture tie-up via a special postcard 
mailing (below). Get in touch with local drama groups to work 
out a theatre party sponsored by the drama group, use of their 
mailing lists and publicity in the drama group’s programs and 
your lobby. 


For all students of the drama... 
For everyone... 


DEATH of a SALESMAN 


by ARTHUR MILLER 


meant (eee = BANTAM BOOKS edition (25¢) with 
edt ms '.| additional descriptive material by the 





pictere wes mode 


author. 


CoLuMBIA PIcTuRES presents a STANLEY 
KRAMER motion picture version star- 
ring FREDRIC MARCH. 
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SE DECCA’S PLAY ALBUM 
To HELP SELL ‘SALESMAN’ 


Decca Records has available, both on 
33 1/3 and 78 r.p.m., a record album of the 
Pulitzer Prize-winning play, “Death of a 
Salesman.” The far-flung Decca sales and 
promotional organization is cooperating in 
a big nationwide campaign linking the al- 
bum with the movie. Just as soon as your 
playdate is set, contact your local Decca dis- 
tributor and get his cooperation in following 
through on the promotional ideas suggested 
on this page. 


SCHOOL » The Decca Records album of the play 

"gives you a sensational opportunity to gain 
entry into the high schools and colleges in your commun- 
ity. Make arrangements to have the album played, with 
teacher comment, in English and drama classes. Link the 
album with showing of the picture via bulletin board 
posters and with special announcements like the follow- 
ing suggested below: 


OPENING ANNOUNCEMENT 


The new Columbia picture, “Death of a Salesman,” will have its 
local premiere . . .. at the . . .. Theatre. Produced by Stanley 
Kramer, who gave us such films as “Champion,” “Home of the 
Brave,” “The Men” and “Cyrano de Bergerac,” “Death of a Sales- 
man” is reported, by all who have already seen it, to be the most ex- 
traordinary picture of the year. There is good reason for this, because 
“Death of a Salesman” is based upon Arthur Miller’s play, which 
won the Pulitzer Prize and numerous other awards. And now we 
are going to listen to the play as it was presented on Broadway, 
through the medium of the Decca Records’ “Death of a Salesman” 
album. 


THE GREAT PULITZER PRIZE-WINNING PLAY 


Deal of, a Salesman 


\ NOW AVAILABLE ON [>y zee RECORDS 


DECCA ALBUM NO. DX-102 * 33% L. P. 


ASK TO HEAR DECCA ALBUM NO. DAU-774 + 78 R.P.M. 





STREAMER: Have your printer make up music store window streamers like the one t 

"illustrated above in reduced size. Streamers might be printed in two or 
more colors or in colored ink on colored stock. The 94%” x 18” mat is available free! 
Write: Exploitation Department, Columbia Pictures Corp., 729 Seventh Ave., New 
York 19, N. Y. 





GROUP . Entertainment that is extra- 
"ordinary and free will be wel- 


comed by locai groups. The Decca record 
album qualifies on both counts. Set up 
“buy-the-album-see-the-movie” posters at 
the meeting places. 


ADS: In addition to setting window dis- 

"plays in record outlets throughout 
your community, go after co-op ads boost- 
ing the Decca album and your showing. 
Help set up these ads. 


THEATRE: Play the Decca album in 


CLOSING ANNOUNCEMENT 


You have just heard the Decca record album of “Death of a Sales- 
man,” the Pulitzer Prize-winning play which is now a great motion 
picture produced for Columbia Pictures by Stanley Kramer. I know 
you’ve enjoyed this unusual presentation, and I know you will enjoy 
the motion picture when it starts it local premiere engagement... . 
at the... .. Theatre. May I suggest that you take your parents to see 
“Death of a Salesman.” They'll enjoy it, too! 


LIBRARIES: If public libraries have 

" record-lending depart- 
ments, give them albums. In return, ask 
them to arrange bulletin board displays 
boosting the album and your engagement. 


your lobby and in your 
lounge. Attractive posters alongside your 
record players should herald your forth- 
coming engagement and credit the Decca 
album. 














y 
© 
Window Card — —Counter Card 
An aitention-getting window card, 22” x 28”, Illustrated is an attractive 11” x 14” card, re- 
silk-screen processed in three colors, is especially produced through a photographic process, easel- 
valuable for the windows of local music shops. \ Salesman backed and mounted for display in record out- 
Card is substantially the same as the 11” x 14” : Bie idh ah (ie vibe tase Fast lets throughout your town. Snipe the cards with 
illustrated here, but it includes tipped-on stills NOW AVAILABLE ON RECORDS theatre and playdate credits before planting 
of the Decca album and of the ‘‘Death of a Duce anette Bar them. Order as many cards as you can place 
Salesman” key art (upper left and lower right). CORT from: Ideal Studios, 160 West 46th Street, 
Display is easel-backed and carries room for | STANLEY KRAMER'S New York, N. Y. Prices are: 1 to 25—75¢ 
sniping theatre and playdate credits. Order / each; 25 to 50—70¢ each; 50 to 100—60¢ 
from: Sterling Sign Company, 60 West each; Over 100—50¢ each. Please accompany 
18th Street, New York City, N. Y. Mini- your request with check or money order to elimi- 
mum quantity order is 10 displays, at $1.50 : nate bookkeeping and billing expense as these 
each. Please send check or money order with Fredric March a cards are being sold at minimum prices. Place 
your request. Be sure to allow one week to ten order well in advance of playdate because it 
days for delivery. will take a week to ten days for delivery. 
ke 
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‘Death of a Salesman,’’ Willy 
Loman boasts that he is not only liked—he is 
well-liked. This can inspire a competition in 
which housewives of your town vote for their 
Get the house-to-house 
salesmen of your town to distribute heralds 
boosting the election. Winning salesmen get 
cash or promoted merchandise awards and are 
guests of honor at your opening night. Stunt 


may also be worked by a single department 


Sample Cases: Have a well-dressed man 
carry a pair of large, empty sample cases 
through the busiest streets of your town on 
opening day. Lettering on each of the cases 
announces your picture and engagement. 


© ECOL aN 
Put Salesmen to Work on ‘Salesman’ 

N 

Definitions: In ‘‘Death of a Salesman,” a Pitchman: Get a personable, glib young man Best-Liked: |n ‘ 

salesman is defined as ‘‘a man way out there to make a pitch for your showing of ‘‘Death of 

in the blue, riding on a smile and a shoe shine.”’ a Salesman”’ all over town well in advance of 

Use this as the basis for a contest offering guest playdate. Have him consult the advertising sec- 

tickets for the most interesting definition of a tion of this pressbook, and have him improvise favorite salesmen. 

salesman. Plant the competition in a local news- (and memorize) a speech touting the picture. 

paper or on the air, with full picture, theatre Your pitchman sets up his stand on busy street 

and playdate credits. corners all over town. If he is glib (and amusing) 

Previews: Arrange a special screening, in ad- enough, you should be able to arrange for his 

vanée of playdate. fora aroup OF <aleaned. of appearance on local radio and television shows. 

your community. If there is an important sales Interviews: Try for off-the-movie-page pub- orehee 

convention being held in your town, invite sales- licity for your ‘‘Death of a Salesman” showing 

men from various parts of the country to a pre- by arranging a newspaper feature story in 

view. Arrange for newspaper interviews of which the buyers of the big stores of your town 

your guests, and for a radio or television pro- talk about ‘‘the most interesting salesman | 

gram to be held immediately after the preview. have ever known.” 
BUBPUBUBLUBGLUBGPUGUGLUGLUSEUESGLGLGLGLGRUZGUSUSUSUS 3 


PICTURE STORY 


A story in pictures (stills with captions) is 
available for newspapers. If your paper will 
cooperate, write: Publicity Department, 
Room 901, Columbia Pictures Corp., 729 
Seventh Ave., New York 19, N. Y. The 
material will be mailed to the paper and 
your theatre’s name will be mentioned. 


J STILL SETS 


Available from National Screen Service are 
five still sets: 1) set of 25 flats; 2) set of 25 
uprights; 3) set of 15 11” x 14” stills; 4) 
art set (photos of key ad art); 5) publicity- 
exploitation set (stills used in publicity and 
exploitation campaigns). 


TRAILER 


Capitalizing on the drama and prestige of 
the Pulitzer Prize play, this attention-get- 
ting regular trailer for “Death of a Sales- 
man” should be shown early and often! 
Order it from National Screen Service. 


USE QUOTES 


The critics’ quotes on Pages 6a and 7a in 
the advertising section of this pressbook 
can be effectively used in your lobby dis- 
plays. Add quotes of local opinion-makers 
who have attended advance screenings. 
Use quotes also in heralds and in window 
displays. 


oa! 


1928 CHEVROLET 


e In “Death of a Salesman,” a 1928 Chev- 
rolet, a model certain to attract attention 
on the roads today, figures prominently. 
If you can locate a Chevrolet of this vin- 
tage in working order, use it as a traveling 
ballyhoo in advance of playdate. On the 
car, letter the news that March drives a 
car like this in “Death of a Salesman,” 
coming to your theatre. 


e Another way to exploit the 1928 Chev- 
rolet angle is to offer free admission, via 
press and radio, to anyone who drives a 
car of 1928 vintage or older to your thea- 
tre on opening day. Plant photos of the as- 
sembled car-owners who take advantage of 
your offer. 


* Contact your local Chevrolet dealer and 
ask him to cooperate with you in boosting 
“Death of a Salesman.” Ask him to arrange 
a parade of Chevrolets of different models, 
starting with the 1928 car. Autos in the 
parade carry signs announcing that Chey- 
“sure have improved since Willy 
Loman drove his 1928 Chevrolet” in 
“Death of a Salesman,” coming to your 
theatre. 


rolets 


© Still No. 4 shows the Loman boys (Kevin 
McCarthy and Cameron Mitchell) polish- 
ing up the 1928 Chevrolet as Willy Loman 
(Fredric March) looks on. Blow this up 
for display in the showroom of local Chev- 
rolet dealers, with credits. Get the help of 
the dealers in planting the still on the auto- 
motive pages of local newspapers, along- 
side pictures of more modern Chevrolets. 
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RADIO SPOTS 


15 SECONDS: It’s here! The motion picture you've waited for! 
“Death of a Salesman,” a great play, now is an extraordinary pic- 
ture. “Death of a Salesman” was produced by Stanley Kramer and 
stars Fredric March. Be sure to see Columbia Pictures “Death of a 

Salesman” at the State Theatre Friday! 


15 SECONDS: Now at last! “Death of a Salesman,” the greatest 
prize-winning play in recent stage history is the most extraordinary 
motion picture of the year, produced by Stanley Kramer and starring 
Fredric March. See Columbia Pictures “Death of a Salesman” at the 
State Theatre Friday! 


30 SECONDS: “Death of a Salesman!” The most extraordinary 
motion picture of the year! From Stanley Kramer, producer of 
“Champion,” “Home of the Brave,” “The Men,” and “Cyrano de 
Bergerac,” comes the long- awaited motion picture production of 
“Death of a Salesman.” “Death of a Salesman” is based on the play 
that won the Pulitzer Prize, the N. Y. Drama Critics Circle Award 
and other prizes. Columbia Pictures’ long-awaited screen version of 
“Death of a Salesman” stars the distinguished American actor, 
Fredric March, winner of the Academy Award for “The Best Years 
of Our Lives,” in the greatest performance of his career. See Co- 
lumbia Pictures’ “Death of a Salesman” at the State Theatre Friday! 


LA 


What's His Line? 


In the picture, Fredric March as the salesman re- 
fers to the item he sells only with the sentence, 
"" What it is 
he sells isn't made known, but the play’s popular- 


“There's no line like Willy Loman’s. 


ity—and the picture’s!—has created consider- 
able speculation. Exploit this fact via a radio or 
television forum in which participants try to reach 
agreement on the product sold by Fredric March 
in the film (see publicity story on page 9 of this 
pressbook). Arrange for an actual salesman to 
figure in a radio or television program of the 
“Twenty Questions’ type, with contestants guess- 
ing at what he sells; offer guest tickets and pro- 
moted merchandise to the winners. 


GOO EO 


Place the following special announcements where they'll 
do the most good—immediately before and after the 
leading dramatic shows aired in your town, or other radio 
programs which reach a large number of people. 


| 
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TELL EVERYBODY I 
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N TOWN: 


IT IS A KRAMER-MARCH HIT 


The name of Stanley Kramer is a synonym for some of the best in screen entertainment. 
“Champion,” “Home of the Brave,” “The Men” and “Cyrano de Bergerac” all were 
great successes. Now comes “Death of a Salesman”—the greatest Kramer film of them 
all! Punch this angle across with the four “Kramer Hit” mats below—a contest, a herald, 
a lobby display! Four 2-column contest scenes available on Mat 5-A at National Screen. 


[Advance Contest Story] 


WIN PRIZES IN KRAMER HIT CONTEST 


Tomorrow is a great 
day in Blanktown’s con- 
test history! Tomorrow 
marks the start of the 
“Stanley Kramer Hit” 
contest, which offers as 
prizes guest tickets to the 
latest — and, reportedly, 
the greatest—of Kramer’s 
film hits, “Death of a 
Salesman,” during its en- 
gagement at the State 
Theatre starting Friday. 

“Death of a Salesman,” 
starring Fredric March, 
is based on the stage 
play by Arthur Miller— 
the play which won the 
Pulitzer Prize, the New 
York Drama Critics Cir- 
cle Award, and just about 
every other award pos- 
sible for a stage presen- 
tation to achieve. 

The most honored play 
in recent theatre history, 
“Death of a Salesman” 
was produced by Stanley 
Kramer for Columbia 
Pictures, the latest of the 
impressive films which 
have made the young 
producer’s name a_ by- 


word for movietime mag- 
ic. Starting with “Cham- 
pion,” and _ continuing 
with ‘‘Home of the 
Brave,” “The Men,” and 
“Cyrano de _ Bergerac,” 
Kramer has rung the en- 
tertainment bell each 
time. 

Each day, for four days 
starting tomorrow, this 
newspaper will publish a 
photograph from a Stan- 
ley Kramer hit. Contest- 
ants will be asked to 
name the male star and 
the film represented, and 
to tell, in 25 words or 
less, why he thinks Stan- 
ley Kramer’s pictures are 
so popular. All answers 
become the property of 
the State Theatre. 

The 10 best entries sub- 
mitted each day will be 
awarded a pair of guest 
tickets to see “Death of 
a Salesman” during its 
local premiere engage- 
ment at the State Theatre 
starting Friday. Watch 
for the Stanley Kramer 
Hit Contest tomorrow! 


IMPORTANT!: The contest question used as a 


tie-breaker can be changed. As 
suggested, this four-day contest is intended to call 
attention to producer Stanley Kramer. If the 
local concentration is to be on Fredric March, 


change the question to: 
March in ‘Death of a Salesman’ Because............ 


“IT Want to See Fredric 


If the concentration is to be on the picture, 
change the question to: “I Want to See ‘Death of 


a Salesman’ Because..... 


ee ” In any case, the 


answers might be used in a special advance ad, 
capitalizing on local quotes. 


CEO OOOO 


PLANT THIS EDITORIAL 


ETERNAL FRONTIER 


There are no more frontiers for young 
America—if “frontier” is defined rigidly in 
its geographic sense. But there still are 
plenty of places a young man or woman 
can get, given the ability and the determina- 
tion. For example, take Stanley Kramer. 

A few years ago, Kramer was just another 
young Hollywood worker who thought he 
could produce good pictures. He persuaded 
a number of people that he deserved back- 
ing, and produced a picture called “Cham- 
pion.” It was a phenomenal success. So, too, 
were “Home of the Brave,” “The Men” and 
“Cyrano de Bergerac.” Today, the name of 
Stanley Kramer is a byword for screen en- 
tertainment. His latest production for Co- 
lumbia Pictures, “Death of a Salesman,” 
based on the Pulitzer Prize play, is eagerly 
awaited by moviegoers, who can view it at 
the State Theatre starting Friday. 

True, most young men probably will not 
score the bull’s-eye success of Stanley Kra- 
mer, but while the geographic frontiers may 
be closed forever, there is always a new 
frontier for ability. The eternal frontier. 


Ne Od Od ON OY 








(FIRST DAY) 





This is the first day of the Stanley Kramer Hit Contest, which offers as 
prizes guest tickets to see Kramer’s latest production for Columbia 
Pictures, “Death of a Salesman,” starring Fredric March. The film, 
based on the Pulitzer Prize-winning play, opens Friday at the State 
Theatre. All you have to do is identify the star pictured above, and the 
Kramer hit in which he is shown. Fill in the coupon below and mail it 
to the Contest Editor of this newspaper, before midnight tonight. Watch 
tomorrow for another Stanley Kramer Hit Contest photograph! 


——_—— “1 
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(SECOND DAY) 


(THIRD DAY) 





(FOURTH DAY) 


ANSWERS 


(First Day): Kirk Douglas in 
“Champion.” 


(Second Day): Marlon Brando 
in “The Men.” 


(Third Day): Jose Ferrer in 
“Cyrano de Bergerac.” 


(Fourth Day): Fredric March 
in “Death of a Salesman.” 





Long recognized as one of 
the greatest of American 
actors, Fredric March’s per- 
formance in ‘‘Death of a 
Salesman”’ has been hailed 
as the best in his distin- 
guished career. Spread the 
word! The suggestions be- 
low will help you. 


MAILINGS: Fredric March has toured the 


country in stage hits in re- 
cent years. If your town is among those in 
which he has appeared, borrow the mailing 
list of the theatre at which he played, and 
advise stage fans that he will be seen in 


‘Death of a Salesman.”’ 


DISPLAY: Sell Fredric March's perform- 


ance with a special lobby 
display using stills and the heading: ‘‘See 
Fredric March, Winner of the Academy 
Award for ‘The Best Years of Our Lives’ in 


the Greatest Performance of His Career!'' 


PORTRAIT: Plant Stil! No. 158, of Fred. 


ric March (also available as 
Mat 1-A on page 11), in local newspapers. 
Use it in your lobby and in men’s stores and 
photo shops. Other excellent Fredric March 
star portraits are Still Nos. 155, 157, 159 
and 160. 


Promotions 


Cake: Throughout the film, Willie Loman 
uses the expression: ‘‘Not only liked—but 
well liked!’’ This expression was used on a 
birthday cake presented to Fredric March 
during the production (Still No. P-5). It can 
also be used on a giant birthday cake in 
your lobby. Ask a local baker to make up the 
cake with copy: ‘‘Welcome to ‘Death of a 
Salesman!’ Not only liked—tbut well liked! 
It's BIG!” 


Beverages: Use Still No. 45, to effect 
coffee, tea or other beverage tie-ups with 
local merchants. Blow up the still, and dis- 
play it in windows, with full credits for your 
engagement. 


Luggage: Still No. 64 is made to order for 
use in the windows and counters of local 
luggage establishments. Have your local 
photo shop blow up the still to life size, and 
cut out the figure of March. 
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“Death of Salesman’’ Mat 2-A; Still No. Art 4 


FREDRIC MARCH STARS in the new Stanley Kramer production, Columbia Pic- 


tures’ screen version of ‘‘Death of a Salesman,”’ at the . 


. . . Theatre. Kevin Mc- 


Carthy, as March’s son, is an important member of the featured cast. 





‘Death of a Salocaan’ 


Stars Fredric March 


One of the most extraordinary motion pictures of the year is 


promised for the. . 


¥!, Theatre’... 


. . when Stanley Kramer’s first 


production for Columbia Pictures, “Death of a Salesman,” has its 
local premiere. Fredric March, the distinguished American actor 
and twice winner of the Academy Award is starred in the film 
which is based upon the Pulitzer Prize-winning play. March’s sup- 
porting cast, recruited from veterans of the New York and London 
productions of “Death of a Salesman,” include Mildred Dunnock, 
Kevin McCarthy, Cameron Mitchell and Howard Smith. 


In “Death of a Salesman,” 
Kramer has tackled a theme uni- 
versal in scope: the dream of suc- 
cess and the conflict with reality. 
The central character of the film is 
Willy Loman, a salesman who, all 
his life, has traded on his ability 
to be well-liked. This quality, he 
believes, is the key to success and 
he grooms his two sons accordingly. 
Willy’s one mistake, seen by a son, 
unleashes the overpowering surge 
of the film’s emotional drama. 

March plays Willy, the amiable 
salesman who wants to make a 
good life for his two sons and his 
adoring wife but fails to recognize 
that there is more to success than 
being a_hale-fellow-well-met. Mil- 
dred Dunnock, who created the role 
for Broadway, enacts the part of 
March’s wife. Kevin McCarthy, from 
the London cast of the triumphant 
play, makes his motion picture de- 
but in “Death of a Salesman” as 
Biff, Willy’s drifter son. 

Cameron Mitchell is seen as 
Happy, the other son, a woman- 
chaser who pursues his visions of 
success in a minor office job, while 
Howard Smith plays March’s §life- 
long friend and neighbor. Both 
Mitchell and Smith also appeared 
in the Broadway play, one of the 
most-honored dramas of our time. 

Fredric March, as Willy, is said 
by Hollywood to transcend even 
his Academy Award-winning per- 
formances in “The Best Years of 
Our Lives” and “Dr. Jekyll and Mr. 
Hyde.” The acting, and the brilliant 
production of the film reportedly 
makes “Death of a Salesman” even 





‘Death of Salesman’ 


Columbia Pictures’ “Death of a 
Salesman,” Stanley Kramer’s_ pro- 
duction of the Pulitzer Prize-win- 
ning stavecplay2Opens ...4..) atthe 
. ... Theatre. Fredric March stars 
in the powerful new drama that fea- 
tures Mildred Dunnock, Kevin Mc- 
Carthy, Cameron Mitchell and How- 
ard Smith. The screen play, by 
Stanley Roberts, is based on the 
play by Arthur Miller as produced 
on the stage by Kermit Bloomgarden 
and Walter Fried. Laslo Benedek 
directed what is reported to be the 
most extraordinary motion picture 
of the year. 





greater a film than Kramer’s me- 


morable “Champion,” “Home of 
the Brave” and “Cyrano de Ber- 
gerac.” 


“Death of a Salesman” was writ- 
ten for the screen by Stanley Rob- 
erts who based his script on the 
play by Arthur Miller as produced 
on the stage by Kermit Bloom- 
garden and Walter Fried. Laslo Be- 
nedek directed. 


Award Winner 


Twice winner of the Motion Pic- 
ture Academy Award, Fredric March 
is starred in Stanley Kramer’s new 
screen production, Columbia Pic- 
tures’ “Death of a Salesman,” at 
the i... . » Theatre. > “Death . of «a 
Salesman” is based on the most 
honored play of our time, a Pulit- 
zer Prize-winner which, in its screen 
form, is said to offer March a 
greater opportunity than even his 
memorable roles in “The Best Years 
of Our Lives” and “Dr. Jekyll and 
Mr. Hyde.” 





Mat 1-F; Still No. 69 


“I’M NOT ONLY LIKED — but well 
liked!’ Fredric March tells Mildred 
Dunnock in Columbia Pictures’ ‘‘Death 
of a Salesman,’’ new Stanley Kramer 
production at the . ... Theatre. 


Kramer’s ‘Death of a Salesman’ 
Year’s Most Extraordinary Film 


(Review ) 


“Death of a Salesman,” Stanley Kramer’s first screen production for Columbia Pictures, which 
Theatre with Fredric March in the starring role, adds new 
dimensions to the screen. Seldom has a movie probed so skillfully under the skin of human emotions, 
examined so compassionately and so fully the rich complex of man’s behavior and his relationships. 
“Death of a Salesman” is a biting portrait, tempered with pity, of man’s illusions. 

One of America’s most distinguished actors, March matches the universality of the theme with 
a performance that shines with dignity and sheer humanity. “Death of a Salesman” was great on 


opened yesterday at the 


the stage; with March, it emerges 
even greater on the screen. The star 
transcends even his Academy 
Award-winning performances in 
“The Best Years of Our Lives” and 
“Dr. Jekyll and Mr. Hyde.” 

“Death of a Salesman” is about 
Willy Loman, a salesman who _ be- 
lieves that geniality, being well-liked, 
can carry a man along to success. 
He inculcates this belief in his sons 
instead of establishing in them an 
appreciation of more solid values. 

Biff, the football hero and ladies’ 
man, never quite grows up. Stirred 
by a restlessness he never under- 
stands, Biff wanders the country 
over, dropping one job for an- 
other, to become a major disap- 
pointment to his father. The other 
son, Happy, is content to chase wo- 
men and to wallow in his minor 
niche in the commercial world. Willy 
himself is vaguely aware that he has 
only himself to blame for the fail- 
ure of his sons, and his shallow 
philosophy of the need to be a Big 
Man is not proof against life itself. 
Even worse is Willy’s knowledge 
that he made one shattering mis- 
take, seen by Biff, thus unleashing 
the overpowering surge of his dra- 
matic, enthralling story. 

In addition to that of March, 
whose truly great performance 
matches the stature of the theme of 
“Death of a Salesman,” the Stanley 
Kramer production has the benefit 
of as fine a group of supporting 
performances as any the screen has 
ever seen. Mildred Dunnock, who 
created the role for the stage, is 
letter perfect as Willy’s wife, giving 
her characterization new insight on 
the screen. Kevin McCarthy, also a 
newcomer to the screen but a vet- 
eran in his part, which he played 
in the London stage production of 
“Death of a Salesman,” plays Biff, 
one of the two sons, and Cameron 
Mitchell also contributes a notable 
performance as the other son. How- 
ard Smith, another “Death of a 
Salesman” stage veteran, is grand. 

The technique created by Kramer 
and his associates to bring “Death 
of a Salesman” to the screen is both 
new and exciting, but it achieves its 
dramatic purpose of illuminating the 
life of a man and his family with 
deadly impact. Stanley Roberts 
wrote the screen play, based upon 
the play by Arthur Miller as pro- 
duced on the stage by Kermit 
Bloomgarden and Walter Fried. 
Laslo Benedek directed. 








“Death of Salesman’’ Mat 2-E; Still No. 108 


FREDRIC MARCH and CLAIRE CARLETON are mirrored here in a scene from Colum- 
bia Pictures’ ‘‘Death of a Salesman,’’ new Stanley Kramer production based on 


the Pulitzer Prize play. The film is now at the . 


... Theatre with Mildred Dunnock, 


Kevin McCarthy, Cameron Mitchell and Howard Smith in important featured roles. 





‘Death of Salesman’ 
Won Pulitzer Prize 


Columbia Pictures’ “Death of a 
Salesman,” the Stanley Kramer pro- 
duction starring Fredric March, dis- 
tinguished American actor and twice 
winner of the Academy Award, will 
have its local premiere at the.... 
Theatre starting .... The featured 
supporting cast includes Mildred 
Dunnock, Kevin McCarthy, Cam- 
eron Mitchell and Howard Smith. 

“Death of a Salesman,” said by 
Hollywood to be the most extra- 
ordinary motion picture of the year, 
is based upon the Pulitzer Prize 
winning play by Arthur Miller as 
produced on the stage by Kermit 
Bloomgarden and Walter Fried. The 
most honored play of our time, 
“Death of a Salesman” was directed, 
in its screen version, by Laslo Bene- 
dek. 

March twice won the Academy 
Award for his performances in “The 
Best Years of Our Lives” and “Dr. 
Jekyll and Mr. Hyde.” 


‘Salesman’ Greatest 


Fredric March Role 


One of the most difficult acting 
roles in Hollywood’s history went to 
Fredric March in Stanley Kramer’s 
production of “Death of a Sales- 
man,” the Columbia picture now at 
the .... Theatre. As Willy Loman, 
the salesman, March had to follow 
a rigid shooting schedule, preceded 
by 10 days of rehearsal. 

March had the unprecedented to- 
tal of 1125 lines of dialogue, in 388 
separate speeches. Demands of the 
“Death of a Salesman” role were 
even more severe, with greater foot- 
age and dialogue, than in his two 
Motion Picture Academy Award 
winners for best acting, “Dr. Jekyll 
and Mr. Hyde” and “The Best Years 
of Our Lives.” 

Featured players seen in support 
of March in “Death of a Salesman” 
are Mildred Dunnock, Kevin Mc- 
Carthy, Cameron Mitchell and How- 
ard Smith. Laslo Benedek directed 
the drama. 





‘Death of a Salesman’ Film-Makers 


Wonder What Willy Loman Sells 


Willy Loman, the salesman who thrilled the 
world in the Pulitzer Prize-winning play, “Death 
of a Salesman,’ admits “there’s no line like 
Willy Loman’s.” At the same time, neither in 
the play nor in the Columbia Pictures’ screen 
version, the Stanley Kramer production starring 
Fredric March at the... . Theatre, is it revealed 
exactly what that “line” is. 

What does Willy Loman sell? 

Arthur Miller, who wrote the prize-winning 
play produced on the stage by Kermit Bloom- 
garden and Walter Fried, never did say what 
Willy Loman sells. In fact, the playwright refused 
one newspaper’s fabulous financial offer if he 
would reveal the secret. So Mildred Dunnock, 
Cameron Mitchell, Howard Smith and Don 
Keefer, all of whom appeared in the Broadway 
play, started their game all over again, on the 
Columbia lot. 

The film’s director, Laslo Benedek, who has a 


flair for logic, said: “Well, ‘Death of a Salesman’ 
does have several clues. Willy talks about selling 
certain department stores in New England. He 
mentions The Hub, Slattery’s and others. What- 
ever he sells, is sold by the gross, because he 
talks about selling so many gross. They must be 
items which can be carried in valises, because 
Fredric March, as Willy Loman, must carry 
those heavy black suitcases.” 

“Hum,” guessed March, “they can’t be dresses. 
No one sells dresses or clothes by the gross. Could 
it be costume jewelry?” 

“No,” answered Stanley Roberts, writer of the 
screen play, “no jewelry is carried in that type of 
bag.” 

The cast of “Death of a Salesman” would be 
grateful to anyone who might conceivably have a 
reasonably accurate guess. At the same time, it is 
recognized that only the author really knows— 
and he isn’t talking! 
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“Death of Salesman’”’ Mat 2-B; Still No. 111 


WHILE HIS SON WATCHES, Fredric March tries to elude amorous Claire Carleton 


in Columbia’s ‘‘Death of a Salesman,”’ at the . . 


. . Theatre. Kevin McCarthy is 


the son in the Stanley Kramer production based on the Pulitzer Prize play. 





Wife of ‘Salesman’ 


‘Wed’ Six of Them! 


Mildred Dunnock is the loyal 
“wife” personified, bestowing in- 
tense love and loyalty on “husband” 
Fredric March as Willy Loman, the 
salesman, in Stanley Kramer’s new 
screen production, Columbia Pic- 
tures’ “Death of a Salesman,” at the 
.... Theatre. Miss Dunnock’s af- 
fections have never cooled although 
she has played opposite six Willy 
Lomans in her time. 

Her first “Willy” was Lee J. Cobb 
in the Pulitzer Prize-winning stage 
play. When Cobb relinquished the 
arduous role, Gene Lockhart stepped 
into the character, with Miss Dun- 
nock continuing as his loyal spouse. 
Willy was later taken over by Albert 
Dekker, who gave way to Robert 
Simonds. When a Decca record al- 
bum of “Death of a Salesman” was 
made with Thomas Mitchell in the 
role. Miss Dunnock played the wife. 

So, when Kramer turned to film- 
ing the most honored play of our 
time, Miss Dunnock was logically 
cast to play the wife in support of 
Fredric March, the sixth actor to 
star in the role of Willy Loman. 


Needed Make-Up 
To Weary March 


Fredric March, the handsome star 
who probably needs a makeup man 
less than anyone, got one of the best 
in the business on “Death of a Sales- 
man,” Stanley Kramer’s first pro- 
duction for Columbia Pictures, now 
Av the eiceneatre: 

Assigned to etch the weariness of 
salesman Willy Loman on the fa- 
mous March profile was Bob Schif- 
fer, who ordinarily adds emphasis to 
the beauty of Rita Hayworth. For 
Schiffer, this was a much tougher 
assignment than he’s used to. Mak- 
ing the glamorous Rita look beauti- 
ful is no chore at all, because she’s 
that beautiful to begin with. Making 
the energetic March look haggard 
was something else again. 

Featured in March’s support in 
“Death of a Salesman,” reported to 
be the most extraordinary motion 
picture of the year, are Mildred 
Dunnock, Kevin McCarthy, Cam- 
eron Mitchell and Howard Smith. 
Stanley Roberts’ screen play is based 
on Arthur Miller’s stage play as pro- 
duced by Kermit Bloomgarden and 
Walter Fried. 


THE MOST HONORED DRAMA OF OUR TIME, “Death of a 
Salesman”’ stars Fredric March in its Columbia Pictures’ film 


version at the 
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.... Theatre. Stanley Kramer produced the 


‘Death of Salesman’ 
Star Spurned Role 
In Stage Version 


By one of those ironic twists of 
fate that occur with such frequency 
in the never-never worlds of the 
stage and screen, the principal role 
in the stage production of “Death of 
a Salesman,” the most honored 
drama of our time, was turned 
down by Fredric March when it first 
was offered to him. March. stars, 
however, in Stanley Kramer’s mo- 
tion picture version of “Death of a 
Salesman,” the Columbia picture at 
the... . Theatre. 

How could March reject a role 
any other actor would have given 
his eye-teeth to play? “I was in Lon- 
don at the time,” explains March, 
“making ‘Christopher Columbus.’ Pd 
drag myself back to the hotel from 
the studio each night, dog-tired. I 
kept mumbling to myself that when 
this picture was over, my _ wife, 
Florence Eldredge, and I would rest. 

“The ‘Salesman’ script arrived 
from playwright Arthur Miller and 
also a note from my wife asking me 
to read it. From what she said, it 
had parts for both of us, but be- 
tween the lines, I seemed to read 
that she actually felt it was a great 
part for me and that she would do 
it only to make me happy. I didn’t 
realize that she not only wanted to 
do it, but wanted to play the sales- 
man’s wife, as the stage producers, 
Kermit Bloomgarden and Walter 
Fried, actually wanted both of us. 

“So I felt, why make her sacri- 
fice herself because there was a good 
part only for me? Then, when I got 
a rush cable from stage director 
Elia Kazan asking for immediate 
reaction, I said no.” 

And that’s how Fredric March, 
twice winner of the Academy 
Award, turned down the Pulitzer 
Prize-winning “Death of a Sales- 
man” for the stage. And that’s how 
Lee J. Cobb, Gene Lockhart, 
Thomas Mitchell, Albert Dekker and 
Robert Simonds got turns at playing 
Willy Loman, the salesman. 

It also explains why March cur- 
rently is playing the starring role in 
the picture. Featured are Mildred 
Dunnock, Kevin McCarthy, Cam- 
eron Mitchell and Howard Smith. 
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“Death of Salesman” Mat 4-A; Still No. Art 5 


picture, based on the Pulitzer Prize play. Shown above is an 
artist’s impression of the film, which features Mildred Dun- 
nock, Kevin McCarthy, Cameron Mitchell and Howard Smith. 





‘Death of a Salesman’ 


Fredric March’s Best 





“Death of Salesman’”’ Mat 2-C; Still No. 60 


IN HIS GREATEST ROLE, Fredric March stars in Columbia’s ‘‘Death of a Salesman,” 
at the .... Theatre. Mildred Dunnock is the wife in the Stanley Kramer produc- 
tion based on the Pulitzer Prize play. 





If there is such a thing as “‘an actor’s actor,” then Fredric March 
fills the bill. Through the years, March has enthralled fellow-pro- 
fessionals by his vast resources as an actor and by his truly amaz- 
ing versatility. Seemingly, the role has not been written that can 
faze the distinguished American actor. But March has not re- 
mained merely an actor’s actor, with a narrow coterie of fervent 
admirers; he has won and maintained the wider, and more im- 
portant, admiration of the public. 

Now Fredric March, who twice 
won the Motion Picture Academy 
Award for his performances in “The 
Best Years of Our Lives” and “Dr. 
Jekyll and Mr. Hyde,” has a role 
which offers him even greater op- 
portunity than either of these. 
March stars at the . . Thea- 
tre in Stanley Kramer’s new screen 
production, Columbia Pictures’ 
“Death of a Salesman.” As_ the 





salesman, March is reported to give 
a performance that transforms the 
most honored play of our time into 
the most extraordinary motion pic- 
ture of the year. 

March, the actor, has ranged the 
whole gamut of histrionic emotion 
from bravura in “The Royal Fam- 
ily,” to the nimble farce of “Noth- 
ing Sacred.” His double-barrelled 
characterization in “Dr. Jekyll and 
Mr. Hyde” won him his first Aca- 
demy Award for the best acting. 
“Design for Living,” “Death Takes 
a Holiday,” “The Firebrand,” “Les 
Miserables,” “The Barretts of Wim- 
pole Street” and “Anthony Adverse” 
established March as one of the 
screen’s foremost romantic actors. 

“Susan and God,” “One Foot in 
Heaven,” “The Adventures of Mark 
Twain,” “Tomorrow the World” fol- 
lowed with typical March perform- 
ances of a high order. Then came 
another March landmark, “The Best 
Years of Our Lives,’ in which 
March brought to the screen the 
cynicism of a returned veteran of 
World War II, and the problems of 
veteran readjustment. This won for 
the actor his second “Oscar.” 

Featured in support are Mildred 
Dunnock, Kevin McCarthy, Cam- 
eron Mitchell and Howard Smith. 
The screen play was penned by 
Stanley Roberts and was based on 
the play by Arthur Miller as pro- 
duced on the stage by Kermit 
Bloomgarden and Walter Fried. 
Laslo Benedek directed “Death of a 
Salesman.” 


Perfect in Role 


When a_ Hollywood producer 
makes a movie of a Broadway hit, 
he rarely uses members of the origi- 
nal cast, preferring what, in his 
opinion, are better-known names. 
But Mildred Dunnock was so “right” 
in Columbia Pictures’ Pulitzer Prize- 
winning play, “Death of a Sales- 
man,” she almost “had” to be used in 
the Stanley Kramer screen produc- 
tion at the . ... Theatre. Fredric 
March stars in the film, reputed to 
be the most extraordinary motion 
picture of the year. 





Mat 1-A; Still No. 158 
FREDRIC MARCH 





Mat 1-B; Still No. 116 
MILDRED DUNNOCK 





Mat 1-C; Still No. 143 
KEVIN McCARTHY 





Mat 1-D; Still No. 80 
CAMERON MITCHELL 


‘Salesman’ Reveals 
Extraordinary New 
Production Technic 


Hollywood magic, which can 
create almost anything, has pulled 
another rabbit out of the hat. Hav- 
ing successfully created on _ the 
screen such assorted wonders as the 
San Francisco earthquake, the fall 
of Rome and the parting of the Red 
Sea, the film magicians were faced 
with perhaps their toughest assign- 
ment for Columbia Pictures’ “Death 
of a Salesman,” the Stanley Kramer 
production starring Fredric March 
at the* 2)... neatre. 

For “Death of a Salesman,” the 
past and present had to be photo- 
graphed simultaneously. Such cine- 
matic sorcery might baffle an ex- 
pert in Einstein’s famed theory of 
time and space, but for the Kramer 
production team, it wasn’t too dif- 
ficult. Impossible by most standards, 
the time trick simply took Colum- 
bia experts a little longer. 

Kramer’s tampering with time was 
no flight of whimsey but an abso- 
lutely essential element for honest 
translation of the Pulitzer prize- 
winning play to the screen. As 
written for Broadway, where the 
drama won more honors than any 
other in our time, “Death of a 
Salesman” changed scene constantly 
as Willy’s wandering memory took 
him back 20 years into the past. 

The camera can—and does—pho- 
tograph those settings that could 
only be suggested on the stage and 
Hollywood’s technical ingenuity en- 
ables the movie audience simultane- 
ously to see Willy’s world of 
past and present. For the screen 
version of “Death of a Salesman,” 
a production team consisting of di- 
rector Laslo Benedek, scenarist Stan- 
ley Roberts and production designer 
Rudolph Sternad came up with such 
imaginative innovations as duplicate 
and distorted sets, special lighting 
and sound effects, and unusual ward- 
robe and makeup transitions. 

Sternad’s art department, to help 
carry out this unusual treatment, 
built six duplicate sets to carry the 
principal action. There are two Lo- 
man kitchens, two Loman parlors, 
two subway stations, two Boston 
hotel rooms, two front porches and 
two exterior streets. One group of 
twin sets shows the settings as they 
actually are, the other group as they 
appear to Willy in the fantasy of 
his memories. 

The cast supporting March in 
“Death of a Salesman” includes 
Mildred Dunnock, Kevin McCarthy, 
Cameron Mitchell and Howard 
Smith. 


Screen Newcomer 


Although Kevin McCarthy makes 
his movie debut in Stanley Kramer’s 
production of “Death of a Sales- 
man” the Columbia picture now at 
the . . . . Theatre, he was selected 
above all other aspirants for the key 
role of Biff in support of star Fred- 
ric March. A veteran of the stage 
and television, McCarthy enacted 
his present screen role in the Lon- 
don company of “Death of a Sales- 
man,” with Paul Muni starred. 


Was in Prize Play 


Howard Smith, a veteran of the 
original Broadway cast of “Death of 
a Salesman”, re-enacts the role of 
Charlie, life-long friend and neigh- 
bor of Willy Loman in Stanley Kra- 
mer’s screen version of the Pulitzer 
Prize play. Fredric March stars in 
the powerful new Columbia Pictures’ 
drama at the .... Theatre. 


Repeats His Role 


Cameron Mitchell, who registered 
with an impressive performance as 
Happy in the Pulitzer Prize-winning 
play, “Death of a Salesman,” re- 
peats his role in the Stanley Kramer 
screen version for Columbia Pic- 
tures. Fredric March is starred in the 
drama at the .... Theatre. 





Columbia Pictures’ ‘Death of a Salesman’ 
Stanley Kramer’s Greatest Production 


Columbia Pictures’ producer Stanley Kramer, who moved into the “wonder-boy” class with his 


first hit, “Champion,” has long ago traded this ephemeral status f 
Hollywood innovator whose production methods have had a revolut 
Kramer, whose screen production of “Death of a Salesman,” 


stars Fredric March at the . 


or a more solid reputation as a 
ionary impact on movie-making. 


the Columbia picture which 


. . . Theatre, eschews the formula approach to picture-making. He 


prefers off-beat themes and dares to produce them without necessarily resorting to the so-called 
ps Kramer’s most original contribution to the movie- 


“safety-insurance” factors of star names. Perha 


making art has been his technique 
of intensive pre-shooting rehearsals 
and the plotting of every movement 
on the sound-stage. This results in 
an economy of 
production costs 
without sacrifice 
of creative integ- 
rity and the envy 
of almost every 
producer in Hol- 
lywood. 

With such 
films as “Cham- 
pion,” “Home of 
the Brave,” “The 
Men” and “Cy- 
rano de Berge- 
rac,” Kramer has 
given the indus- 

@ try some of its 
Also available in 1- most exciting 
column size: Mat 1-E new personalities. 
or Still No. Kramer 2. Kirk Douglas, 
Ruth Roman, Marilyn Maxwell, 
Frank Lovejoy, Lloyd Bridges, 
Marlon Brando, Jack Webb, Mala 
Powers and the Academy Award- 
winning Jose Ferrer, are just a few 
who became important film names 
because Kramer dared to cast them 
in roles for which they ordinarily 
would not have been considered. 

Following his graduation from 
New York University in 1933, 
Kramer methodically grounded him- 
self in the fundamentals of every 
phase of movie making. He has 
worked as a _ writer, swing-gang 
worker, scene shifter, studio car- 
penter, technician, researcher, film 
editor and associate producer. Dur- 
ing the war, he worked on training 
and orientation films for the Signal 
Corps. It was in that Army unit, no 
doubt, that he first discovered how 
simply effective motion pictures can 
be made. 

“Death of a Salesman,” Kramer’s 
most important production to date, 
is based upon the Pulitzer Prize 
play. The film stars Fredric March, 
one of America’s greatest actors, in 
his greatest role. 

“Death of a Salesman” features, 
in support of March, Mildred Dun- 
nock, Kevin McCarthy, Cameron 
Mitchell and Howard Smith, all of 
whom appeared in Broadway or 
London productions of the play. 


Mat 1/,,-A 


Stanley Kramer 






Mat 1-G; Still No. 164 


THE PULITZER PRIZE PLAY, ‘‘Death of 
a Salesman,”’ in its Columbia Pictures’ 
version at the . . Theatre, stars 
Fredric March, shown above’ with 
Claire Carleton. 
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“Death of Salesman”’ Mat 2-D; Still No. 57 


THE SALESMAN and HIS FAMILY, as they appear in Columbia Pictures’ “Death of 


a Salesman,”’ 


the Stanley Kramer production at the .. . 


. Theatre, are Fredric 


March, second from left, star of the film version of the Pulitzer Prize play, Kevin 
McCarthy, left, Mildred Dunnock and Cameron Mitchell. 





Young ‘Salesman’ 
Player in Debut 


Stanley Kramer, brilliant young 
producer and starmaker of Kirk 
Douglas, Ruth Roman, Marlon 
Brando, Jose Ferrer and Mala Pow- 
ers, may very well have done it 
again. Newest Kramer discovery is 
Kevin McCarthy, who is featured in 
support of Fredric March in Kra- 
mer’s first screen production for Co- 
lumbia Pictures, “Death of a Sales- 
man,” currently to be seen at the 
. «cco bneatre: 

McCarthy makes an auspicious 
film debut in the key role of Biff 
in “Death of a Salesman.” The 
young actor, a veteran television 
and stage player, played the Biff 
role in the London production of 
“Death of a Salesman,” the Pulitzer 
Prize play. March also is supported 
in “Death of a Salesman” by Mil- 
dred Dunnock, Cameron Mitchell 
and Howard Smith. The film was 
directed by Laslo Benedek from 
Stanley Roberts’ screen play. 


‘ain 


Pulitzer Prize Play, ‘Death of a Salesman’ 
Most Honored Stage Drama of Our Time 


Columbia Pictures’ screen version, Stanley Kramer’s produc- 
tion of “Death of a Salesman,” starring Fredric March at the 
.... Theatre, is based on what is generally recognized as the 
most honored play of our time. 

Prize jewel in the play’s diadem of laurels is, of course, the 
Pulitzer Prize, the highest honor an original work in the 
American theatre can achieve. The New York Drama Critics 
added their tribute by naming “Death of a Salesman” the best 
American play. Theatre craftsmen presented “Death of a Sales- 
man” with their tribute—the coveted Donaldson Award. 

The Newspaper Guild’s Page One Award, the American 
Theatre Wing’s Antoinette Perry Award, the Theatre Club’s 
Gold Medal followed inevitably. The Book-of-theMonth Club 
distributed the printed version of the play, the first time that 
organization had ever selected a play for its readers, 

In almost two years on Broadway, “Death of a Salesman” was 
given 742 performances. Successively, in the demanding title 
role, were Lee J. Cobb, Gene Lockhart, Thomas Mitchell and 
Albert Dekker. The national company of “Death of a Sales- 
man” toured 34 American cities. The play was a sensation in 
numerous cities in Germany, the Scandinavian countries, Switz- 
erland, Italy, Belgium, Holland, Ireland, South America, Israel 
and England. The play has been translated into 26 languages. 


Cameron Mitchell 
‘Salesman’ Veteran 


It took his work in an “old” role 
really to establish Cameron Mitchell 
in Hollywood. Currently featured in 
support of Fredric March in Stanley 
Kramer’s new screen production, 
Columbia Pictures’ “Death of a 
Salesman,” at the . . .. Theatre, 
Mitchell until now has played some 
good roles in big pictures without 
being tagged as one of the brighter 
young stars. 

In the film version of “Death of 
a Salesman,” Mitchell plays the 
same role that he created on Broad- 
way for the Pulitzer Prize play. He’s 
definitely established now, on Broad- 
way and in Hollywood! Featured in 
support of March, in addition to 
Mitchell, are Mildred Dunnock, 
Kevin McCarthy and Howard Smith. 
Laslo Benedek directed the drama 
from the screen play by Stanley 
Roberts which, in turn, is based 
upon the stage play by Arthur Mil- 
Ter: 
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seen by his son 


Coe Qin Pick , o% unleashes 
pes the greatest drama 


of our day! 


starring 

Fredric March 
with Mildred Dunnock - Kevin McCarthy - Cameron Mitchell 

Howard Smith - screen Play by STANLEY ROBERTS - Based upon the Play by 


ARTHUR MILLER - as produced on the stage by Kermit Bloomgarden 
and Walter Fried - Directed by LASLO BENEDEK 
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Official Billing 
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Columbia Pictures 25% 
presents 
STANLEY KRAMER’S 25% 


Production of 


DEATH OF A SALESMAN... 


starring 


FREDRIC MARCH sor 


with 








Mildred Dunnock ¢® Kevin McCarthy 











‘A 25% 
Cameron Mitchell © Howard Smith 
Screen Play by STANLEY ROBERTS 15% 
Based upon the Play by ARTHUR MILLER 15% 
\ . as produced on the stage by 
Kermit Bloomgarden and Walter Fried 15% 
Directed by LASLO BENEDEK 15% 
i] 
; presents 
} STANLEY KRAMER’S 
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I 
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ae > Remember... ,.,~5~5020002022% 


with Mildred Dunnock- Kevin McCarthy - Cameron Mitchell 
Howard Smith - screen Play by STANLEY ROBERTS - Based upon the Play by 


ARTHUR MILLER - as produced on the stage by Kermit Bloomgarden NOW AND ALL THE TIME! 
and Walter Fried «Directed by LASLO BENEDEK Sane : 
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Everyone calls it 


“GREATEST IN EVERY WAY!" 


“One of the year’s most 


| ELECTRIFYING!” 


—Los Angeles Daily News 


“One of the year’s 


BEST! 


—Hollywood Citizen-News : 





“Powerful! Among the year’s “Merits accolade! 


FINEST!” SENSATIONAL!” 


—New York Journal-American : —Los Angeles Times 








“Acting at its “A major movie event... 


GREATEST!” BREATHTAKING!" 


—New York Mirror : —New York Herald-Tribune 
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_ = with Mildred Dunnock - Kevin McCarthy ‘Cameron Mitchell - Howard Smith 
= or Screen Play by STANLEY ROBERTS - Based upon the Play by ARTHUR MILLER 
as produced on the stage by Kermit Bloomgarden and Walter Fried 
Directed by LASLO BENEDEK 














These Quotes May Be Substituted for the Ones in t 


The best picture of the year. 
—DANTON WALKER, N. Y. Daily News 


Better than the play. —EARL WILSON, N. Y. Post 


Y 
Fredric March’s stirring playing in ‘‘Death of a Sales- 
man’’ records every sob of the compelling tragedy. 
—WALTER WINCHELL 
Columbia's version of ‘Death of a Salesman”’ leaves 
you limper than the original stage play; it’s Oscar- 
bound. —HY GARDNER, N. Y. Herald Tribune 
() 


In the superb picture version of ‘‘Death of a Sales- 
man,’ three Academy Award candidates emerge— 
Fredric March, Mildred Dunnock and Kevin McCarthy. 


—LOUIS SOBOL, N. Y. Journal 


My “‘pic of the week’’. . . an artistic masterpiece ... 
one of the finest screen dramas ever filmed. The per- 
formances are sincere and moving, the direction is 
great, the writing magnificent. 


—JIMMY FIDLER, Morning Telegraph 


Hollywood may thrust its Oscars into other mitts but 
mine are on the way: To Fredric March for his vivid 
characterization of the most difficult role of the year in 
“Death of a Salesman.” 

—FRANK FARRELL, N. Y. World-Telegram and Sun 


Pass the Cigars: This week to Fredric March, who 
gives the performance of his life in Columbia’s picture 
version of ‘‘Death of a Salesman.'’ He's our pick— 
right now—for an Oscar. ——BERT BACHRACH, This Week 


It must be acclaimed a film that whips you about in a 
whirlpool somewhere close to the center of life. 
—BOSLEY CROWTHER, N. Y. Times 


Shattering emotional revelations . . . a major movie 
event. —OTIS L. GUERNSEY, JR., N. Y. Herald Tribune 
I’m sure (Fredric March) will be considered for an 
award. —KATE CAMERON, N. Y. Daily News 


Fredric March registers the most brilliant performance 
of his career . . . ‘Death of a Salesman”’ scores on the 
emotions as few pictures ever do. 

—FRANK QUINN, N. Y. Daily Mirror 


. one of the richest experiences our town offers! 
—ALTON COOK, N. Y. World-Telegram and Sun 


With this picture, the Stanley Kramer Company which 

has consistently maintained its canny pace one step 

ahead of the crowd, takes two giant strides forward. 
—ARCHER WINSTEN, N. Y. Post 


A profound experience ... a stunning rendering on the 
screen, —SEYMOUR PECK, N. Y. Daily Compass 


. emotion shattering . . . bound to be listed among 
the year’s finest. 
—ROSE PELSWICK, N. Y. Journal-American 


At the close of the picture, the whole big houseful ap- 
plauded .. . a splendid addition to the list of the year’s 


best pictures! —JANE CORBY, Brooklyn Eagle 


“Death of a Salesman" via Stanley Kramer looks a 
cinch for several Academy nominations—Fredric March 
for best actor, Kevin McCarthy for best supporting, 
Laslo Benedek for direction and the film itself for best 
picture. —Morning Telegraph 


“Death of a Salesman" has the surge and turbulence 
of an emotional typhoon . . . Fredric March is superla- 
tive. —T. R. DASH, Women’s Wear Daily 


A distinguished motion picture achievement in every 
sense ... one of the year’s best films. 
—LOWELL E. REDELINGS, Hollywood Citizens-News 


Kramer merits the accolade. 
—EDWIN SCHALLERT, L.A. Times 


Fredric March has easily accomplished one of the 
year’s most electrifying performances. 
—HOWARD McLAY, L.A. Daily News 
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It all adds up to 
“The greatest motion picture of our time!” 


“It must be 


e ACCLAIMED!” 


‘New York Times 


‘ACCLAIMED! 


N. Y. Times 


“ELECTRIFYING! 
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BREATHTAKING 


N.Y. Herald-Tribune 


‘SENSATIONAL! 





“One of the year’s most 
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Los Angeles Daily News 








“A major movie event... 
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“GREATEST!” 


—_———_—N. Y. Daily Mirror 
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As Willy, Fredric March delivers one of the outstanding 


performances in his long career and one almost certain It is a must see . . . Fredric March starred as Willy A fine example of the camera's ability to enliven and 
to win him an Academy Award nomination . . . Like Loman in one of the great film performances of the broaden the written word into vivid, moving dramatics 

Hamlet,” (the Stanley Kramer picture) is timeless. year . ... shattering in its emotional impact... A .. . It is an achievement in screen presentation. 
—DICK WILLIAMS, L.A. Mirror memorable film experience. —Variety —Daily Variety 
“Death of a Salesman” is that rarest of films: one that A dramatic masterpiece . . . gripping entertainment Impressively mounted, skillfully and sensitively directed 
can be called a classic tragedy of highest distinction, _.. Fredric March surely ranks as a leading contender by Laslo Benedek, the picture is a field day of superb 
truth and compassion. in the awards tournament. —Hollywood Reporter performances, with Fredric March dominating in the 
—RUTH WATERBURY, Los Angeles Examiner title role. —Boxoffice 

; Fredric March’s ‘‘Willy Loman”’ a brilliant rendition .. . : 
Mase obihe WGek."Imprerye. oe immediately sets him up for consideration in the matter (Fredric March's) portrait of Willy Loman seems des- 
of masculine acting honors and awards. —Film Daily tined to become one of the screen’s all-time acting 
It overflows with an all-embracing tenderness and sym- masterpieces .. . Giving high-calibre support to March 
pathy. —JESSE ZUNSER, Cue is a cast of performers perfectly suited to their in- 
Fredric March turns in a performance of matchless bril- dividual roles. —lIndependent Film Journal 
. seeing ‘Death of a Salesman’ should be at the liance. Richly rewarding. —Motion Picture Daily 

top of the list of things to do in ‘52. Stanley Kramer’s first production for Columbia is a 
—REGINALD CLOUGH, Editor, Tide Magazine March delivers a brilliant performance in a role de- faithful adaptation of the superb stage play, ‘‘Death 
manding a player of the highest dramatic prowess... of a Salesman.”’ It is a credit to Mr. Kramer and to 
As it was on the stage, the film version is a revealing unquestionably will be a strong contender for the top- Columbia. . . . Off the beaten path, realistic, intensely 
and deeply affecting study . . . and, like March, the ranking actor of the year .. . ‘‘Death of a Salesman” dramatic and stirring, ‘‘Death of a Salesman" is an 
supporting players are near-perfect in their roles. is a distinguished job of picture-making. outstanding contribution to the trend toward more 
—Newsweek —Motion Picture Herald adult films... . —Film Bulletin 
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